
The Truth About Topic Selection

If there is one place where more people new to Internet marketing go wrong, it is 
at the topic selection part of the process. 

What makes things worse, topic selection is one of the very first critical decisions 
that must be made. If you get this wrong from the start, everything else you do 
from that point forward, no matter how well you do it, will not result in you making 
money.

The purpose of this document is to teach you two important concepts -

1. The psychology behind why people will pay money to purchase 
something online, and...

2. Techniques you can use to find where these buyers are and then get in 
front of them to sell them what they want.

Why People Buy Things

By far the very best - and simplest - description of the psychology behind why 
people purchase something online, especially when it comes to selling 
information products, that I have ever come across, is this three step qualification 
process from Eben Pagan. 

I have to give full credit to Eben for these words...

When looking for a target market, the people you are attempting 
to sell something to must satisfy these three vital criteria - 

1. They must be experiencing some kind of pain or irrational 
passion for the subject

2. They must be actively searching for solutions

3. There must be very few perceived options they can go to 
solve the problem
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Every single Internet marketing trainer on the planet, well at least the good ones, 
will talk about these criteria in some shape or form. 

There are hundreds of ways to say it, but fundamentally we are looking for 
people with painful problems or irrational passion for something, who are actively 
trying to solve the problem or feed the passion by searching online and when 
they do so, they donʼt come across many perceived solutions. 

Itʼs your job to become the best perceived solution and stand in front of these 
people when they go searching for answers.

Itʼs pretty obvious why this three step qualification criteria works. If people are 
suffering significantly enough that they are motivated to find a way to solve their 
problem, or they are so addicted to whatever they are passionate about that they 
go hunting the Internet to find a way to feed their hunger, then they are very likely 
to purchase something.

If your audience are not hungry or not suffering enough to get out there and look 
for solutions, then you have to go out there and find your audience and worse 
still, find a way to convince them they need what you have. 

This is near-impossible and where so many people go wrong. If you choose a 
topic that people arenʼt actively looking for solutions, then youʼve just made your 
job much harder. You can still make it work, but Iʼd much rather sell something to 
people who come to me hungry for what I have, rather than go knocking on their 
door and attempt to convince them they should buy from me. Cold calling is NOT 
fun.

What Do You Mean By Irrational Passion?

I suspect you understand what a problem is and it makes sense that people will 
go looking to solve it. 

The alternative is irrational passion, and itʼs the irrational part that makes the 
difference. People can be passionate about something but never really get out 
there and go looking for - or buying - things to feed their passion. 

If theyʼre irrational fans, they are devotees, geeks, groupies - whatever you want 
to call it - and will take steps that normal people wonʼt to indulge in what they do. 

These people go looking for and then purchase things to feed their irrational 
passions. Think “trekkies” who buy Star Trek products, or any pop-culture 
television show or movie who has fanatical fans, or women who buy way more 
shoes than they really need, or men who buy golf equipment.
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Not everything is about solving a problem, but no matter what the case, the 
driving force is a strong emotional urge to either stop suffering from something or 
to feed a desire thatʼs grown beyond what is considered “normal”.

Why Does Perceived Value Matter?

The final step in the process is about perceived options to solve problems or feed 
passions. 

While this might sound clever, all we are talking about is presenting an image to 
people that what we provide is unique in some way. Even though you sell the 
same thing as ten other providers, if you can establish the mindset in your target 
market that what you have is uniquely different - special - then you will win the 
sale.

Marketers do this by positioning themselves as the best expert in a unique 
niche. Product retailers do this by aligning their product with celebrity 
endorsements. Some companies build unique brands, or register special 
trademarks in order to differentiate what they have from everyone else.

Perceived value is why the iPod, although not the first MP3 player to enter the 
market, quickly dominated. The “cool” factor Apple established created the 
perception in the mind of the consumer that the iPod was the device you had to 
have.

When investigating your potential to present a perceived unique offer, you need 
to look at two elements -

1. How many competitors sell the same or very similar offer to what you sell?

2. Is there an angle, or a position you can build, to create the perception that 
you are the only or best provider of what you offer?

What you have to be careful of is entering a market where what you provide is 
already heavily serviced by other companies and there is no way for you to 
establish a perceived difference in the mind of consumers. This is especially true 
if what you sell is a commodity item, that is easily to replicate and thus 
competition can come in and take away your customers.

Some of the simplest ways to become the dominant player in a market is to 
target a sub-niche, create a better product, use a better marketing process, make 
a better offer or build a better brand. Iʼll cover how to do this in the techniques 
section of this report coming up next....
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How To Research The Internet To Find Money Topics

Now you know the criteria you are looking to meet, let’s take a look at how you 
research these elements online to find the topics that could potentially be money 
earners for you.

I’m going to break down several different techniques that various Internet 
marketing experts have created to help you determine whether there is money to 
be made in a niche.

Bear in mind that every single technique below is a hypothesis until you actually 
go out there and attempt to build an audience and sell them something. These 
techniques are designed to make the decision making process more likely to lead 
to profitability, but there are no guarantees. If you want a definite answer, put up 
a website.

Use Amazon.com To Find Popular Topics

This system is fantastic if you want to avoid spending money to build traffic. 

Adam and Alen from Niche Profit Classroom teach the following methodology to 
find profitable niches using Amazon.com, which they then go after using only 
organic search engine traffic.

1. Go to Amazon.com and look in any category to find the top bestsellers. If a 
physical book is popular in the real world, then that means it is likely to be 
popular online too.

© Yaro Starak ● http://www.membershipsitemastermind.com ● Page: 4

http://www.nicheprofitclassroom.com/yaro
http://www.nicheprofitclassroom.com/yaro
http://www.amazon.com
http://www.amazon.com
http://www.membershipsitemastermind.com
http://www.membershipsitemastermind.com


2. Once you have found a topic to investigate, take the main keyword and type it 
into the Google AdWords keyword tool.

3. Look for keyword phrases that have a search volume of at least 1,000 daily 
searches according to the Google data. This is equivalent to the “demand” for 
this topic.

4. Go to Google and type that keyword phrase into the normal Google search 
engine. Look for phrases that have 10,000 or less competing pages for that 
term. This is equivalent to the “supply” for this topic.
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This technique uses Amazon.com as the research site for topic ideas that are 
already proven popular based on what people are buying. Once some possible 
topics are discovered, using the Google keywords tool and a basic search, you 
can find topics that are have enough traffic looking for answers, but not too many 
competing websites targeting that traffic.

From there you can set up a website or blog, create some content to target the 
keyword phrases you now know are popular, and in a few weeks you should see 
traffic coming in from Google organic results. 

From there you can funnel that traffic to an email list, build relationships and then 
sell an affiliate product or your own product.

Find What Already Sells Online

Jeff Johnson is another well known Internet marketer who goes after many 
different niche markets. He doesnʼt care so much about his passion for the 
subject, he just looks where the money is and goes after it.

Although this system contains many elements, for the sake of simplicity Iʼll focus 
on one website as the main research tool - Clickbank.

Jeff advocates going to a site like Clickbank, where hundreds of thousands of 
information products are sold every day and then look up the best sellers in each 
category. 

For a more detailed breakdown of this system, listen 
to the podcast interview I did with Adam Short here -

How To Profit From Niche Websites
Interview With Adam Short
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Once youʼve found what sells well in a category you could consider entering, 
purchase the best selling products and see how their system works. Study the 
products, study the emails they send to you, the sales page, how they deliver the 
products and how they market the products. 

You reverse engineer the process to find weaknesses in the marketing system 
and products, so you can then go and enter the exact same markets and offer a 
superior product and/or process to sell the product. 

This method is surprisingly easy because most people who sell products online 
do a good job, but not a great job. There is always more you can do to beat the 
competition, for example -

• Create a better product

• Offer affiliates a larger commission percentage than competitors

• Create a multi-media product, for example produce a video version of a 
popular ebook

• Create superior free information to sell your product

• Use a better sales page than competitors

• Use a better follow-up email sequence than competitors

• Get a better click-through-rate on pay per click advertising
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Clickbank publishes lists of the top selling products and provides data, like how 
many sales comes from affiliates and how many are direct sales. If a product has 
many affiliates, then you know itʼs possible to enter the market and attract those 
affiliates to promote your product and instantly have a best seller on your hands.

This technique requires you have an understanding of how to do some aspect of 
Internet marketing well, so you can beat the competition. However you shouldnʼt 
be scared by the prospect of this, most people are too lazy to do a good job, so 
you can win just by putting in some effort.

If youʼre looking for a profitable topic and you have no idea what to target, 
Clickbank and similar affiliate product websites already have the answers. 

Thereʼs no need to reinvent the wheel, sell what people already buy.

What Do Other Companies Currently Advertise?

This is another topic research method where you donʼt have to guess what 
people buy, other companies are showing you what already sells. 

The Internet, and virtually every form of media (television, radio, print) all feature 
some form of advertising. Any advertisement is from a company attempting to 
make money selling something. 

You can research advertisements on Google (the right sidebar in Google shows 
“sponsored results”), you can look at advertisements on other websites, you can 
watch TV (especially late night TV infomercials) and see what is advertised. You 
can do the same with radio and magazine advertisements.

If youʼre looking to sell information, simply looking at what books are most 
popular by visiting your local bookstore can give you some ideas. If youʼre into 
home and gardening topics, go to the hardware store and ask what is really 
popular. If nutrition is your topic, go to your health food store.

The answers to the question of where the money is, is all around us, but you 
need to first do a little investigative brainstorming, and then once you have some 
potential subjects, move on to more specific research.
 
Check The Numbers: Do Your Keyword Research

Once youʼve found topics that currently make money for other people, your next 
step is to research the market for how best to get in front of this traffic.
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Two of the most powerful traffic generation techniques available today are pay 
per click (PPC) marketing and search engine optimization (SEO). PPC is about 
spending money to buy clicks from advertisements placed in Google search 
results and other websites. SEO is about getting high listings in the Google 
search results, so you get free traffic.

Both these techniques rely on keyword phrases to bring the right type of people 
to your website (targeted traffic). Before you go after a market, you need to 
perform keyword research.

John Reese in his industry leading Traffic Secrets 2.0 course advocates 
purchasing accounts with all the best keyword research tools and using tools that 
help you to spy on other websites to see what keywords they use.

Johnʼs methodology works like this -

• Your goal is to go for Long Tail keyword phrases and many of them, so you 
have more content out there attracting traffic (he calls this “owning more of 
the Internet”).

• Once you have determined what market you will go after, use keyword tools 
like Googleʼs AdWords Tool, Wordtracker, Wordze and Keyword Discovery 
to create huge lists of phrases that have high traffic and low competition 
(similar to the goal above used by the Niche Profit Classroom system).

• The keyword tools provide two vital things you need: thousands of different 
keyword phrases, way more than you could up with yourself, and how much 
traffic currently searches for the phrases.

• Keyword tools also provide what is called a “KEI” - Keyword Effectiveness 
Index, which is an approximation of the “value” of a keyword phrase based 
on how much traffic it gets and how many web pages compete for that 
traffic.

Once youʼve come up with your best keyword phrases, you can create content to 
that targets the phrase and then traffic, theoretically at least, comes rolling in.

John Reese, like Jeff Johnson also suggests you avoid “reinventing the wheel”, 
so go online and find the websites that already rank well in search engines and 
then use “spying” tools like SpyFu, SEMRush and Compete.com to assess how 
much traffic they get and what keywords they target.

These research tools are very powerful, showing you how much traffic a site 
gets, what other sites link to that site, what keyword phrases are used to link to 
that site and lots more “insider” information. 
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Once you have this data, you can use it to optimize your own site and even 
before that, determine how hard it might be to go after a certain topic. If all your 
competition are poorly optimized, all you need to do is enter the market with a 
slightly better website and then you will be sitting first in line for all the organic 
(free) traffic from Google.

Keyword Research Can Be Confusing

If youʼve never done keyword research before, what I just described may have 
confused you. All you really need to understand is that once again the same 
fundamentals apply.

You can use keyword research to ascertain the following about a niche -

1. There are enough people typing the search phrases into Google and other 
search engines every day (high demand)

2. A lack of quality competing websites optimizing for these keywords (poor 
supply)

If you can satisfy these criteria, creating content using the right keywords will 
deliver traffic. 

Keep It Simple

If you have never done keyword research, you donʼt have money to buy other 
peopleʼs products at Clickbank and you just want a simple method to find 
possible hot topics, a great place to start are online forums.

A forum is a community site based around a topic. The fact that forum exists 
means the niche is popular online. 

Forums usually provide two services -

If this is new to you and youʼre keen to further 
develop your keyword research abilities, consider 
studying John Reeseʼs Traffic Secrets 2.0 
course. Itʼs not free, but it does provide a great 
introduction to this aspect of Internet marketing, 
and a whole lot more -

Traffic Secrets 2.0 
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1. They help people find answers to questions and solve problems

2. People can interact and share their love for a subject with equally 
passionate fans of the subject

Can you see a trend here? Thatʼs the first two criteria met in our topic selection 
process. What we donʼt know yet is whether these people represent a group of 
online buyers and how much perceived competition exists.

Assuming a forum is popular, which means there are new threads being created 
every hour of every day by a very active membership, then youʼve found a gold-
mine of potential market research.

The great thing about forums is that they are broken down into different sub-
forums. The job of discovering what sub-niches are popular in a subject is 
already done for you. If the tomatoes forum in a forum about gardening is 
sustaining popularity, then all you need to do is spend some time in that forum to 
learn all about what people who grow tomatoes want to know about.

Once youʼve discovered a forum you can passively observe the discussions, dig 
into the archives to find the most popular threads, or start new threads to do 
active research.

You can then take what youʼve learned from the forum and combine any of the 
previous techniques covered in this report to continue your research process -

1. Do keyword research to find out how many searches are going on
2. Check Google search results to see how much competition there is
3. Check Amazon.com to see the best products in a given category you 

found via a forum
4. Go to Clickbank and see if there are already any products being sold in 

this market
5. Head offline to a newsagent and see if any magazines target the market 

and see what products are advertised, and so on...

There are countless tools to assess whether a niche is popular, but ultimately all 
of these resources only give us an indication of what might work.

Next you need to get out there, put up a blog or a landing page, start publishing 
content or buying PPC ads and collecting people on to an email list. 

What About Your Passions?
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The one aspect I havenʼt mentioned at all in this report is whether your own 
passion for a subject matters.

Iʼve personally always gone for topics I care about in some way, but thatʼs 
because my personality is naturally creative (as a writer) and I thus enjoy the 
process of creating content. I therefore desire topics I can personally write about.

People like Jeff Johnson are not interested in exploring their passion for a subject 
when they enter a niche. They enjoy setting up a system that makes money. For 
them, the creativity comes from strategizing a plan to enter a niche and dominate 
it and then executing that plan using other people to create content, set up 
websites, etc.

In your case this is entirely a personal choice and you need to ask yourself when 
you go through the topic selection process, what aspects of the system will you 
personally handle?

Are you going to write website content, the follow-up emails, website copy, or 
build the websites yourself? What are your strengths? Do you have an existing 
passion that can translate into money or will you need to enter markets you donʼt 
care about personally, just for the sake of getting some cash-flow coming in?

This all depends on who you are and your life situation, so I canʼt decide for you. 

What I can tell you is that by going through the process of finding a profitable 
topic, setting up a website and then marketing it to build traffic, you will discover 
what aspects you enjoy and what you donʼt. 

From there, gravitate to your strengths and find other people to help you 
overcome your weaknesses.

Good luck!

Yaro Starak
Membership Site Mastermind
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